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Nz’ir Per Drejare 1983 berittade att han skulle aka till Kivik for
att fotografera marknaden, mottog jag forstrott upplysningen.
Fyra ar senare begav jag mig till Sjobo marknad for forsta gangen.
Det var mer en foljd av Per Drejares dvertalningsformaga dn av
personligt intresse for krimskrams, tivoli, marknadsvarieté och
hist- och smadjurshandel.

I Sjobo motte jag tva min pa turné. Per Drejare och Torbjorn
Helgesson hade tillfdlligt flyttat in i den senares Volvo Duett.
Nirmast kom de fran Tomelilla, dir proviantering skett. Dessforin-
nan hade de tillbringat ett par dagar i Kivik. Deras hingivenhet for
saken gick inte att ta fel pa.

Per och Torbjorn ville att nagon skulle skriva en text till deras
kommande bok om marknaderna i Kivik och Sjobo. Jag hade aldrig
kint nagon lingtan till dessa tillstdllningar, och var inte sirskilt
lockad av uppdraget.

Herrar Drejares och Helgessons engagemang bidrog starkt till att
jag si smaningom indrade mig. Aven om jag aldrig blivit lika
hiingiven i mitt deltagande i marknadslivet som Per och Torbjorn,
har det blivit ett antal besok i Kivik och Sjobo efter den dir forsta
gangen. Dessa ligger till grund for foljande iakttagelser.

Det finns forenklat uttryckt tre kategorier av minniskor pa en
marknad: knallar, tivoliidkare och besokare. Av dessa tre dr den
sistnaimnda den ojamforligt storsta, och ju mer pengar den dr beredd
att spendera, desto gladare blir de tva forstnimnda.

Marknadsbesokaren ér spridd 6ver hela landet och synlig alla
arstider, iven om sommaren torde vara den gynnsammaste arstiden
for att iaktta dess beteende. 1991 horde jag en foretridare for
knallarnas intresseorganisation, Torg- och marknadshandlarnas eko-
nomiska riksforening (Tomer), uppskatta bestandet till ungefir 10
miljoner varje ar. Dessa 10 miljoner - siffran later hdg i mina 6ron,
men lat oss for enkelhetens skull anta att den stimmer nagorlunda -
ar ojamnt fordelade Gver ungefir 600 marknader runt om i landet.

I Skane dr marknadsbesokaren vanligast forekommande i mitten
av juli. Da infaller den skanska marknadsveckan, som pagar i
Degeberga under en sondag och en mandag och fortsitter i Kivik
tisdag och onsdag. Pa torsdagen dr det marknad i Tomelilla. Samma
dag bryter det 16s i Sjobo, ddr marknaden sedan rasar till sena
fredagkvillen. Monstret for hur de olika marknaderna intriffar pa
veckodagarna dr givet, sa datumen varierar. Mitten av juli, nagon
gang runt den 15:e, dr ett gott riktmirke.

uring the past few years, two Swedish photographers, Per

Drejare and Torbjorn Helgesson, have been regular visitors to
the annual summer Fairs in the South Swedish province of Skéne,
and now, in 1994, they were planning to have a book of photographs
from two of the Fairs, Kivik and Sjobo, published. They asked me
therefore, if I would be prepared to write something for the book,
something which would give the reader a notion of what this
particular tradition was all about, and my impressions of some of
those who were involved with, or visited these Fairs.

I must confess that I have never felt an overwhelming longing to
visit the Fairs, and so was not particularly attracted by this commis-
sion, but faced with the unmistakable enthusiasm of Messrs. Drejare
and Helgesson, I was eventually persuaded to change my mind.
Even if I have not managed to achieve the same level of devotion to
the Fairs as the two photographers, I have nonetheless visited them
several times in the last year or so, and the following observations
are the result of these forays.

The Fairs are held sometime around the middle of July, and while
the exact dates vary, the days of the week on which the different
villages play host to the Fair are usually constant. Sufficient to say,
that the Fair arrives in Kivik on the Tuesday and Wednesday, and in
Sjobo on the Thursday and Friday.

The diversity and quantity of merchandise for sale, the number of
“sensational” amusements, and the size of the public, place the Fairs
at Kivik and Sjobo, compared with the other markets in the South,
inaclassof theirown. The local police reckon that between 1983 and
1993, the years when the photographers were there, Kivik and Sjobo
each entertained an average of 150 to 200,000 visitors yearly.

These visitors are a hardy and patient breed. They can endure
long hours in traffic jams, stoically cough up often disgustingly
exorbitant parking fees, and finally, still cheerfully walk the not
inconsiderable distance to reach their true element, the thumping,
throbbing, din and the seething mass of humanity thatis the Fair. The
din is made up of several components. The roundabouts, flying
carpets, dodgem cars, and ghost trains offer their quota of groans,
hisses, and screechings, and barkers, straining their vocal powers to
the utmost, frenetically endeavour to cram as many words as
possible in to the absolutely shortest space of time.



Bland de skianska marknaderna stir Kivik och Sjobo i en klass for
sig, bade vad betriffar varuutbud, njessensationer och publiktill-
stromning. Aren 1983-1993, niir Per Drejare och Torbjorn Helges-
son var dir for att fotografera, brukade enligt polisens uppskatt-
ningar mellan 150- och 200.000 besoka Kivik, sd gott som lika
manga Sjobo.

Marknadsbesokare ir taliga varelser. De kan overleva upp till
flera timmar i bilkder, med jamnmod betala stundtals hutlisa
parkeringsavgifter och med litthet forflytta sig 6ver langa gangav-
stand for att slutligen na sitt ritta element: det ljudstormpiskade
folkhavet.

Ljudstormen bestar av ett otal komponenter. Nojesfiltets ka-
ruseller, flygande mattor, spoktag och radiobilar bidrar med py-
sande, gnissel och slammer. Rappare - det ar de som star utanfor
olika attraktioner for att locka publiken till att betala intride - spér
pi genom att tivla i konsten att med storsta majliga roststyrka siiga
flest ord per sekund.

Rapparna ir av nodvindigheten tvingade att ta i si mycket de
orkar, eftersom de maste forsoka Gverrosta marknadskontorets
hogtalarsystem och minst fem nirbeligna potenta musik-
anliggningar, som tillhandahaller en komprimerad sammanfattning
av de senaste fyrtio arens populidrmusik. Den forsta maler Ett brev
betyder sa mycket i dansbandstappning, den femte dunkar techno.

Fran marknadskontoret utgar en strid strém av budskap i hogta-
lare som finns utspridda 6ver marknadsplatsen. Det ror sig om
forméanliga erbjudanden hos tygknallen pa rad 7, stand 11,
efterlysningar av borttappade familjemedlemmar eller bekanta och
barska anmaningar om att den felparkerade bilen med regist-
reringsnummer HAD 030 omedelbart maste flyttas.

Till detta kommer skrattande eller skrikande barn, skrilande
fylltrattar och alla vanliga knallar och marknadsbesdkare, som héjer
rosterna bara for att kunna gora sig horda Gver allt annat larm.,

En sirpriiglad ljudkilla dr de med mikrofon och hogtalare for-
sedda knallar som gor regelritta upptridanden for att marknadsfora
sina varor. De talar ofta ndgon variant av vistsvensk dialekt och
aterfinns i regel pa strategiska platser, gidrna i marknadsgatornas
horn pa frimre delen av marknadsplatsen. De siiljer foretridesvis
rengoringsmedel eller nagon smart koksattiralj.

Showen kan besta i att forsiljaren hiller Coca-Cola pa en bit
heltickningsmatta och visar alla traditionella rengoringsmedels
ineffektivitet. Direfter presenterar han 16sningen pa problemet i

They are forced by circumstance to these excesses, for they must
try and make themselves heard above the racket coming from the
Public Address loudspeakers, and from at least five neighbouring
and extremely virile Hi-Fi systems. These offer a comprehensive
digest of popular music from the past 40 years, the first enquiring of
the Price of the Doggy in the Window, the fifth pounding out the
latest Techno melodic masterpiece, while the P.A. blares out an
unceasing flow of messages and bulletins. One minute there is a
never-to-be-repeated bargain to be had on stall no. 7, row 11, the
nextatroubled S.0.S. concerning the whereabouts of divers fathers,
brothers, mothers or children suddenly gone missing, or a stern
admonishment to the owner of vehicle HAD 030 to remove the same
instantly.

On top of this, there is the usual clamour from laughing and
yelling children, the gormless bellowings of the standard drunks,
and the hubbub from the stall holders and the general public who
have to bawl simply to make themselves heard above the reigning
pandemonium.

A particular and especial addition to this tumult comes from those
vendors who, equipped with microphone and loudspeaker, regularly
attend the markets, demonstrating and selling various wondrous
products. They often speak some sort of broad West Swedish
dialect, and are usually to be found at the most prominent spots, such
as at the beginning of a row at the front of the market. Their principal
wares are for the most part miracle detergents, or cunning kitchen
gadgets. The Show can begin with the salesman pouring a well-
known substance, say Coca-Cola, onto a bit of carpeting, so proving
the total ineffectivity of the average detergent. Not to worry, for the
solution is at hand in just that particular product that just he has
happened to come across, and which, surprise, surprise, removes all
trace of the offending stain instanter. The true import of the idiom of
having a well-oiled tongue is now fully revealed. After the demon-
stration has been concluded, commerce takes off at a high rate of
knots, banknotes rapidly change hands, and the salesman piously
informs the latest customer that the proceeds of the sale are to be
donated to charitable purposes, viz. to himself and his wife. People
flock to the stand, and business flourishes. It is pure entertainment
to bide there awhile and just listen.

Those who yearly betake themselves to Kivik Fair are a motley
crowd, representing a diversity of backgrounds, and who have

journeyed from widely differing parts of the country.
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